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We’re a digital agency that enjoys working with people 
who are excited about the possibilities for their business 
online. By combining design, strategy and online 
marketing we ensure that money spent on your site is an 
investment, not a cost.

In this guide we want to show you the techniques we use In this guide we want to show you the techniques we use 
to help businesses just like yours to prosper online. If you 
have any questions please feel free to email us at 
info@hypercube.co.nz

About Hypercube



1. Why content rules ?

Google and other search engines reward websites that have the most 

relevant and valuable content with high rankings.  Therefore, if you create 

valuable content you increase the chances of your website showing up.

Good content also makes you look like an industry authority and builds 

credibility. More content = better rankings = more customers.

Example:  www.gardenshedco.co.nz/raised-garden-bed-tips-2/
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2. What makes good  content great?

Relevant and interesting to your target market

Well researched

Comprehensive (minimum 350 words for pages, or more 

for blog posts)

Optimised for terms that people actually search for

Are you creating content your target market loves?

3. The 6 most popular types of content

Blog posts on your own site

Guest blog posts on other websites

How-to guides 

Infographics 

Video 

Social media posts 

The most popular types of content are:

Have you created any of these types of content?

4. How to hook people into reading your 

content

Compelling heading / subheadings that attract attention

Easy to read typography

Good, relevant graphics

Short paragraphs and straight-to-the-point sentences

Lists (bullet points, numbered lists, etc)

People have short attention spans so your content must have:



1. Why you need SEO ?
The sad truth is that if no one sees your website then it might as well not 

exist. Over 80% of all web traffic comes through major search engines like 

Google, so having your site found for relevant search terms is crucial to the 

success of your business.

The correct use of search engine optimisation (SEO) techniques will enable The correct use of search engine optimisation (SEO) techniques will enable 

Google to more accurately and thoroughly index your site for keywords 

relating to your product or service. This in turn helps your website to appear 

higher in Google’s search results

Why does it matter if you’re ranked #1 or #9 in Google? According to a 

survey by Search Engine Watch:

If you weren’t convinced about the need for SEO before, you probably are 

now.

Who shows up in Google first - you or your competitors?

#1 gets 32.5% of the clicks

#9 gets more like 2.6%

#1 is getting 10 times the amount of traffic

#1 is getting 10 times the amount of enquiries!

Search Engine Optimisation2
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2. Start with keyword research

Keywords are what people are actually typing into Google, 

eg web design hamilton.

It’s important to know what your target customer is typing 

into Google. Not what you think, but what you know they are 

searching for. Only then do you know what content to create 

and what words to optimise the site for.  Do that correctly and 

you’ll start showing up in Google!

Do you know what your target customer is typing into Google? Do you know what your target customer is typing into Google? 
Are you optimising your site for those keywords?

Must be relevant to the page content 

Keywords at front of title (best practice)

Unique title tags and under 65 characters

Title tags = the title of the page or post

Robots.txt file setup correctly

Sitemap.xml file setup correctly and submitted to Google

Optimised to display on all devices

Fast page load times

Site-wide = the configuration of the website

Are all the pages on your site optimised like this?  

Optimised for keywords and descriptive

URL = words that follow domain, eg /website-cost-nz

Persuasive, unique to every page, post or product, and 
under 150 characters

Meta description = the mini description you see in Google search 

results

4. How to hook people into reading your 

content

Targeted keyword used throughout (but not overused 
or ‘stuffed’)

Semantically similar keywords also used 

Unique content and a minimum of 350 words 
(preferably 500+)

Content = The writing itself



1. Why do I need Local SEO ?

If, like most small to medium businesses, you operate predominantly in 

your local area then you need local SEO. This is what we mean.

When people Google, 20% of the time they are searching for a location 

based business, eg “electrician Auckland, plumber Hamilton”.  When 

Googling on their mobile phones this jumps to a massive 50%. Local SEO is 

used to ensure that your business shows up for local searches like this.

There are many ways to show up for ‘your business type + your location’, but There are many ways to show up for ‘your business type + your location’, but 

the easiest and cheapest way is by listing your business on Google My 

Business.  When you do this you dramatically increase the chances of 

showing up in the search results and on Google Maps.

Are you showing up when people Google ‘your business type + location’? Does 
your business have a Google My Business account?
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2. Local SEO checklist

Sign your business up for free

Make sure your NAP (name / address / phone) is correct

Choose categories that best describe your business / 

services

Include keywords and your location in your description

Upload quality images and videos of your business

Encourage customers to leave positive reviewsEncourage customers to leave positive reviews

Are you creating content your target market loves?

Is your website NAP optimised and up to date?

Is your business listed on high traffic directories?

Before you action the points below, make sure you do 
keyword research.

Google My Business

List on all notable 3rd-party directories, eg 

www.finda.co.nz

List on industry-specific 3rd-party directories, eg 

www.familylaw.org.nz

Make sure your NAP (name / address / phone) is up to 

date

Encourage customers to leave positive reviews on Encourage customers to leave positive reviews on 

directories

3rd-party directories

Make sure your NAP is in the body text of your contact 

page

Your Website

Sign your business up for free

Make sure your NAP (name / address / phone) is correct

Choose categories that best describe your business / 

services

Include keywords and your location in your description

Upload quality images and videos of your business

Encourage customers to leave positive reviewsEncourage customers to leave positive reviews

Are you creating content your target market loves?



1. Words Matter! 9 Essentials of Good Copy
Good copy has the power to convince someone to do business with you. It 

first captures their attention, then gains their interest before guiding them 

to make a decision.  It says to them, “ I understand your problem and I can 

help you solve it.”

Most of all, good copy drives them to take action. This can be to contact 

you, leave their contact information in exchange for an e-book or buy your 

products.

Is your site’s copy persuasive?  Does it bring in enquiries?Is your site’s copy persuasive?  Does it bring in enquiries?

Does your website’s copy include most of these elements?

Identify a problem your visitors have and make them feel that you 

understand it

Show them how you can solve their problems…step by step

Present your credentials so it’s clear why they should choose you

Show the benefits they will get – not the features

Use client testimonials throughout the site

Show off any industry associations, accreditations and Show off any industry associations, accreditations and 

memberships you have

Give a guarantee that removes risk (if you can)

Offer limited time specials or free consultations to create a sense 

of urgency

Use prominent calls to action so that people know what they need 

to do next

Good Content4
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3. What copy matters?

For your website, the copy that matters most is the 

homepage, company story, team bios, email opt in incentives, 

contact page and your calls to action.

Is the copy for these parts of your site rock solid?

Example: www.hostesskitchens.co.nz/

Understandably, most clients dislike writing content for their 

website. It’s probably not your area of expertise and 

unfortunately this often shows through if you attempt to do it 

yourself. So what should you do?

It’s much more effective to hire professional copywriters to It’s much more effective to hire professional copywriters to 

do the hard work for you.  From a few rough notes that you 

provide (and a perhaps a short interview) they will produce 

copy that’s easy to understand, reads beautifully and has just 

the right amount of ‘marketing speak’. Good copywriters pay 

for themselves many times over.

Do you need a copywriter to refine your thoughts and ideas Do you need a copywriter to refine your thoughts and ideas 
into easy to understand, persuasive copy?

4. Use a professional copywriter

Often a picture really is worth a thousand words. Eye tracking 

studies have shown that when people arrive on websites 

they usually skim read and the images are what capture the 

most attention.

Quality photos are important for engaging visitors and Quality photos are important for engaging visitors and 

building trust.  So definitely invest in building a library of 

quality photos of your team, business, products, completed 

projects etc.

Does your site contain high quality original images, or at least 
high quality stock photography?

5. Don’t forget about photos



1. Social media

Social media is all about building an online community of people interested 

in your business and then keeping them constantly engaged with 

interesting or useful content. Different businesses will find some platforms 

more suitable than others, and you need to choose the one which is the 

right fit for your business, allowing you to connect with your target market. 

It can be a lot of work, so why do it?

Social media can be an easy way to build a close and long term Social media can be an easy way to build a close and long term 

relationship with your customers, since you can communicate with 

hundreds or thousands of people at the same time with just a few clicks of 

your mouse. It increases the chances of influential people finding your 

content and sharing it themselves, resulting in better Google rankings.

It’s also great for reminding existing customers about your services so they 

come back more and refer you more. It’s digital word of mouth.

Example: www.facebook.com/BreckonFarmsExample: www.facebook.com/BreckonFarms

Are you using social media to engage your customers? Are you using the right 
social media for your business?

Online Relationships5
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right fit for your business, allowing you to connect with your target market. 

It can be a lot of work, so why do it?

Social media can be an easy way to build a close and long term Social media can be an easy way to build a close and long term 

relationship with your customers, since you can communicate with 

hundreds or thousands of people at the same time with just a few clicks of 

your mouse. It increases the chances of influential people finding your 

content and sharing it themselves, resulting in better Google rankings.

It’s also great for reminding existing customers about your services so they 

come back more and refer you more. It’s digital word of mouth.

Example: www.facebook.com/BreckonFarms
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interesting or useful content. Different businesses will find some platforms 

more suitable than others, and you need to choose the one which is the 
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Social media can be an easy way to build a close and long term 
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2. Link building

The linking site is popular and trustworthy

Your content is engaging and share-worthy

Is relevant for both their site and yours 

The anchor text used is relevant, natural and diverse 

Links are found inside body text, not in footers or sidebars 

Links are built in a slow, steady, ongoing manner

Any spammy links are removed so as not to penalize your siteAny spammy links are removed so as not to penalize your site

When link building, make sure:Is getting other websites to link to you. The reason this helps 

your site attract more visitors is because Google measures 

links as being votes of confidence.  The more links you have 

(providing these are from good quality sites) the more 

‘popular’ your site and the higher up the search rankings you 

will appear. Link building is one of the best ways to get more 

traffic, but it must be done correctly.

How do you build links?How do you build links?

There is no fast and easy way to build links these days. They 

have to be earnt by producing good quality, shareable 

content, or reaching out and producing guest posts on 

authoratative websites.

Have you built high quality links to your website?

Is getting other websites to link to you. The reason this helps 

your site attract more visitors is because Google measures 

links as being votes of confidence.  The more links you have 

(providing these are from good quality sites) the more 

‘popular’ your site and the higher up the search rankings you 

will appear. Link building is one of the best ways to get more 

traffic, but it must be done correctly.

How do you build links?How do you build links?

There is no fast and easy way to build links these days. They 

have to be earnt by producing good quality, shareable 

content, or reaching out and producing guest posts on 

authoratative websites.



1. Beautiful and Professional
People judge businesses by how their websites look. If your site looks outdated, 

unorganised or very basic this will be the first (and possibly only) impression 

visitors will have of your business.

By contrast, a modern, clean, beautifully designed site conveys professionalism, 

quality and dependability.  A good looking site makes people trust you and 

makes them want to contact you.

Does your website look modern and professional?

Great Web Design6
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2. Easy to use

Can people who’ve never been to your site before find the 

info they need within 3-5 seconds? If not they will leave. A 

smartly designed website will ensure they stick around and 

don’t jump straight to your competitors.

If you run a service business, you probably know people are 

not just buying your services. They’re buying you. Showing 

the human side of your business will build trust without them 

even meeting you. Photos, videos, stories, staff bios are all 

good ways to show that there are real people behind the 

website.

Does your website show off you and your people?

Example: Example: www.dairypro.co.nz/the-dpsl-team/

3. People focused

Last but not least a good website should include elements 

that build trust

.

These can be client testimonials and logos, professional 

memberships, accredidations, case studies, media stories 

and much more.

If these are used effectivley they can mean the difference If these are used effectivley they can mean the difference 

between converting a visitor into a caller, and never hearing 

from them.

Is your site filled with testimonials, logos and other confidence 
builders?

4. Builds confidence and trust



1. Why mobile matters

Around 30% of people visiting websites today are using smartphones and 

tablets to do so – and it’s growing. It’s expected to exceed 50% in the near 

future so the majority of your visitors will soon be using mobile to find out 

about your business. Google is also favouring websites that are mobile 

optimised.

Is your website, and the information in it, designed to look good and be easy 
to access on mobile devices?

2. You need responsive design

Responsive web design means your website will look great on virtually 

any size screen. The way it displays or renders will change depending on 

whether you are on a desktop computer, mobile phone or tablet.

Many websites, especially those built more than a couple of years ago, 

are difficult to view and use on small screen devices. You are constantly 

zooming in and out and scrolling in all directions to read the page 

content.

Google reports that if people arrive on your site from their mobile device Google reports that if people arrive on your site from their mobile device 

and it is does not display properly, 61% will leave and turn to a competitor 

site. Think about that for a second.

If 30% of your visitors are mobile and the majority will go to a competitor 

site if your site is not optimised for mobile, that means you are losing 

15-20% of your potential online leads. You don’t want to be throwing away 

business like that.

Are mobile visitors able to use your site to contact you?

Mobile Friendly7
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1. Pay per click vs SEO

The goals of SEO and PPC are the same – to drive people to your website. 

The difference is that you don’t pay for people who come to your website 

through SEO, but you do pay for people who come from clicking on an ad.

When you look at Google search results, all companies listed at the very 

top or to the right with the word “Ad” in a yellow box, are there because 

they are using Adwords, an example of PPC advertising.  All companies 

below that are not paying for Adwords and are there as a result of SEO.

2. Why would I pay for PPC?

SEO is a long term plan as it can takes months to start getting people to 

your site and there are no guarantees that you will get that top spot. PPC, 

however, gets people to your site as soon as you start running your ads. It’s 

also easy to measure the effectiveness of your advertising and you have 

complete control of the budget.

Are you using PPC such as Google Adwords, to get visitors?

Pay Per Click Advertising8
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3. PPC checklist

Understand your targeted keywords and ad groups 

deeply

Ideally use custom landing pages that collect contact 

info

Test multiple ads and measure effectiveness

Write compelling ad text to capture attention

Use ad extensions such as phone numbers

Research competitor ads, but don’t copy themResearch competitor ads, but don’t copy them

Measure the ROI

Are your ads and landing pages optimised like this?



Website Checklist

Smart Website Design

Is your website modern and professional?

Can people find the info they need in under 5 seconds?

Does your website show the people behind the busi-

ness?

Are testimonials, client logos etc displayed on the site?

Answer these questions to see if your site is doing everything 
it can to turn visitors into customers…

Email Marketing

Do you use a sign up form linked to an email marketing 

program to collect contact details?

Do you offer something of value in exchange for people 

signing up?

Do you nurture prospects with an automated series of 

emails?

Are you emailing out useful info to existing customers Are you emailing out useful info to existing customers 

every month?

Video and Photography

Does your website feature videos?

Do you have a video introducing your business?

Do you have client testimonial videos?

Are photos used of a high quality?

Good Copywriting

Is your site’s copy well written, persuasive and lead 

generating?

Does your website’s copy include the 9 essentials of 

good copy?

Do you need a professional copywriter to craft your ideas 

into easy to understand, persuasive copy?



Website Checklist

WANT TO GROW YOUR BUSINESS ONLINE WITH US?

Mobile Friendly

Does your website utilise responsive design to display 

information according to the screen size?

Are mobile visitors able to use your site to contact you?

If you would like to talk to us about anything we have covered in this report and start growing your business, we offer a 30 minute free 

no-obligation consultation. Please contact us on info@hypercube.co.nz or 07 282 0700 to arrange a time.


