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You have probably noticed that since June 2012, changes have been taking 

place with the local search results appearing on page one of Google. If you 

are a business owner and had a Google Places listing which appeared there, 

you will have seen your business listing change in appearance. Google has 

taken every single Google Places listing and moved them to the Google+ 

Local framework.  

An introduction 



Google Places - a directory style listing that displayed 

your basic business information, pictures, and 

reviews.  These are being phased out and replaced by 

Google+ Local. 

 

Google+ Local - Essentially this is the new Google 

Places. Google+ Local is a free service that allows 

your business to market locally on Google’s search 

engine results pages (SERPs). It returns localised 

results drawing on information from Google Places 

and, if you have one, your Google+ Business page. 

  

Google+ Business Page – This is a page you set up 

to profile your business. You could compare it to 

having a business Facebook page. People can follow 

you, leave reviews and interact with you. You can post 

news, photos, articles and links. 

 

Google+ Local and Google+ Business pages can 

appear similar but are not the same, which is 

confusing for business owners and users. When you 

search Google for a particular business, you will see 

links to that business’s Google+ Local page. The 

Google+ business page, if there is one, will be 

elsewhere.  

 

The difference is that Google+ Local pages are a 

new face for Google Places, with maps and scoring 

integrated, creating a directory listing for a business 

to help customers find and evaluate the business.  

 

The actual Google+ business page will have all the 

social features of Google+, including hangouts, 

posting, sharing, commenting, photos etc. 

 

The merging of Google Places into Google+ Local is 

proof that Google intends to begin leveraging social 

media links. Links from social media user accounts, 

in particular Google+ accounts, will become key 

backlinks that help propel your business listing (and 

website) high on Google. 

 

Before we go any further, let’s explain briefly what the various Google products are and 
how they differ. 
 

 
From this point onwards we 
will refer to your Google+ 
Business page simply as 
your Google+ page 
 



It would make sense that links to or 

from Google+ accounts are likely to 

have more weight because Google 

controls both the world’s most 

popular search engine and their 

own social media platform. 

 

To add confusion you can create a 

Google+ Business page and still 

create a Places page.  

 

Eventually the pages will be 

merged together to provide a better 

user experience, and so that you 

only need to manage one listing. 

 

While you can still setup a Google 

Places page, we will not go into this 

as they are being superseded. 

 

?  How do I keep up to date with this? 
 

If you own a business there are a few 

of things you need to do to keep up 

with the play.  

 

Firstly, you are going to need to create 

a personal Google+ account (if you 

don’t have one already) and claim your 

old business listing so that you can 

manage it going forward.  

 

From now on where you appear in the 

search results will depend on how your 

Google+ Local profile and your 

website work together. 

 

So now, in addition to having links 

to/from social media sites like 

Facebook, Twitter and LinkedIn, you 

need to take account of Google+ links.  



Why is Google+ Local important? 
 
When you perform a Google search, Google tries to 

deliver localised results based on where you are 

searching from. It will often display these as organic 

(natural) results that usually receive preference over 

other organic results on the first page. This gives you 

a distinct advantage over a competitor without a 

Google+ page. 

 

Localised search results are helpful when searching 

from a PC, but are especially important when 

searching on mobile. For example you may be in 

another city looking for the nearest restaurant or 

mechanic.  

 

If you don't have a Google+ page, you're hurting your 

chances of rising to the top of the first page of search 

results, which is prime real estate. It’s easy to setup a 

Google+ page, so there's really no reason not to do it. 

However, there are ways to setup and use your 

Google+ page that will mean you obtain better results 

than your competitors.  

 

Just because Google+ costs nothing, doesn’t mean 

that you shouldn’t invest some time into getting 

maximum value from it.  

97% of consumers search for local 

businesses online. With the declining 

effectiveness of traditional media, local 

search results will be a significant factor in 

the ability for people to find your business. 

(Source: Google) 

We’ve published this e-book to give you 

the information you need to create an 

effective Google+ page. 



?  How do I appear in the Search Engine Result Pages (SERPs)? 
 

00 

 

With the exception of the first two paid results and 

the website www.plumbers.co.nz (which is almost 

identical to our search term), the remainder of the 

results are Google+ local pages.  

 

Do you think being ranked this highly could benefit 

your business? Of course it will! 

 



Then when you click on Google+ page or Google reviews you will see the 

Google+ Local page for that business. 
 

If, as in this example, 

you only see tabs for 

About and Photos 

then you are viewing a 

Google+ Local page.  

 

If a Google+ Business 

page has been 

created you will also 

see tabs for Posts and 

Videos.  



A Google+ Business page, as shown below, has a different layout with a large cover photo 
image. It’s these subtle differences that identify a Local page from a Business page. 

 



Is Google+ just another social network? 
 
Google+ does include elements of social networks 

such as Facebook but currently has two major 

drawbacks: 

 

  it has not managed to achieve a high level of  user 

engagement and people spend a small amount of time 

on it compared to other social networks.   

 

  with only 170 million users compared to Facebook’s 

955 million (as at July 2012) it has a relatively small 

following. 

  

  

Time spent on social media platforms January 2012 

Google+ is just an upgrade to Google. 

People have a hard time understanding 

that. I think they like to compare us with 

other social competitors, and they see us 

through that lens instead of really seeing 

what’s happening: Google is taking its 

amazing products, and by bringing them 

together, they just become more 

awesome. 
Vic Gundotra, Google’s senior vice president of social 

business 

” 

“ 

While social interaction is part of Google+, the project 

is much more ambitious. Google+ represents an 

upgrade to all of Google’s products and services, 

incorporating the identity and preferences of the user. 

  

  

So if people aren’t (yet) spending time on Google+ 
for social networking, what are the benefits for my 
business of being on there? 



It is important to note that you do not 

even need to have a website to have 

a Google+ page – and be found on 

page one of Google! 

 

If you do have a website, Google+ 

presents an excellent opportunity to 

share content. You can update your 

Google+ business page with blog 

posts, photos, videos, links back to 

your website.  

 

It presents another opportunity for 

your content to be indexed by 

Google. 

 

With a continually growing network of 

users and powered by the world’s 

number one search engine, it is logical 

that Google+ has a growing influence 

on search.  

 

In this respect it has emerged as a key 

player in the online marketing 

environment. 

  

As is clear from the example search 

results for plumbers seen earlier, 

Google is trying hard to prioritise local 

results, and the best way to be found 

in your area is to have a Google+ 

page.  

 

If you do not have one you are missing 

out.  

?  How will it benefit by business? 
 



There’s a ton of potential SEO benefits with Google+ because, unlike Google Places, these new 
Google+ Local pages will be indexed. While your Google+ page will be a source of information 
for followers and Google search users, the profile page is a great opportunity to rank your 
business for related searches.  
 
We suggest a well thought out and effective About tab which includes relevant keywords and 
accurately describes your business and its activities.  
  
When posting to your Google+ page use hashtags to show relevance to certain topics. If you are 
writing a post linking back to a blog article on your website about computer virus protection, 
you can add #computervirus, #computervirusprotection and #virusprotection to show relevance 
to Google+ streams, which are the topics of conversation going on within Google+.  
 
These will all help alert Google to your business and the material it posts, as well as users who 
are searching for information on those subjects.  

SEO Benefits of Google+ 



?  How do I create a Google+ account? 
 

Just like on Facebook, before you can setup a Google+ Business page you need to setup a personal Google+ 

profile page. Simply go to www.google.com/plus and follow the directions. If you already have a gmail, adwords or 

any other google account it will be even easier.  

 

Once you have created a personal profile you can setup your business page. Fortunately Google has included the 

ability to have multiple managers of the account, so you can then assign other people as managers while 

retaining overall control and ownership. 

 

To make a local page for your business: 

 

  Sign in to Google+ 

 

  Click Pages         under More           on the left. 

 

  Click the Create a new page button in the upper 

right. 

 

  Select the page category (usually local business 

or place) 

If you see your business listed, click on 
your business’s name. You’ll be able to edit 
the address later if anything is incorrect. If 
the name of your business doesn’t appear, 
click Add your business to Google or Look 
up a dif ferent number to try again. 
 

  Type in your business’s phone number and click 

locate. Make sure that the phone number you use is 

a business line and not a personal or cell phone 

number. 

http://www.google.com/plus


?  Creating your Google+ account (continued) 
 

Product or Brand: This category 

is for apparel, cars, electronics, 

financial services, and more.  

 

 

 

 

 

Company, Institution, or 

Organization: This category is for 

companies, institutions, 

organizations and more. 

Subcategories range from 

Aerospace to Travel & Leisure.  

 

 

Arts, Entertainment, or Sports: 

This category is for movies, TV, 

music, books, sports, and more. 

Subcategories range from Album 

to Website.  

 

Local Business or Place:  

This category is for physical establishments such 

as hotels, restaurants, places, stores, services, 

and more.  

 

Subcategories range from Home & Construction to 

Storage. This selection is ideal for local 

businesses as you can connect to your Google 

Places page (if applicable) to pull in your 

information, or you can enter it from scratch.  

 

The Local Business or Place Google+ page will 

show a map of your business on your page, an 

option that is not available on pages in other 

categories. 

 

Other Google+ categories: 

•  Enter or edit basic information about your 

business, including business name, phone number, 

and address. If Google already has information 

about your business, you’ll be asked to confirm it. 

 

•  In the Category box, select the main category that 

best describes your business. 

 

•  Click Create, and you’re done! Now you can visit 

your page and add additional information about your 

business.  

 

A note about page categories 

You will need to select a category for your Google+ 

page. The most common will be 

 



What the Google+ screen looks like 
 

Here is what to do to get started. 

Prepare a logo to add here. 
Image must be larger than 

200x200 pixels. 

Prepare 15-20 posts to get 
started so you have content 

on your page. 

A short description of your 
business. 

Choose at least five photos 
that convey the spirit of your 

company. These will be 
visible at the top of the 

profile page. 

Add photos and videos you 
want to appear on your page. 

Add sites you want to link to 
here. You can add up to 20 
pages per account and link 

to them here too. 



This is the page customers will see when they arrive at your Google+ page.  

 

 

Your top five pictures will 
appear here 

Content: You will be able to 
post on your page to allow 

people to comment. 

People can add you to circles 
to subscribe to your updates, 
and you can add them back. 
You can use circles to target 

smaller groups that you 
want to message. You will be 
able to decide whether you 
want to make your circles 

visible or not. 

This is where you can see 
who added your page to 
their circles and who you 
added to your circles. You 

can share or limit this 
information. It’s up to you. 

Your company logo will 
appear here. 

+1’s. Just like on the web, 
you can accumulate +1’s on 

your business profile. 



Get the most out of your Local listing 
 

Write a great About Tab 

The About tab is a great place to include your 

business category and some keywords. But don’t just 

stuff keywords in there – write a compelling 

description that will appeal to readers.  

 

Add details about your service offering, solutions, or 

products that will help your customers find you.  A 

check of your Google Analytics account can tell you 

what keywords users are searching for to find your 

company.   

 

 

 

Local phone numbers 

If possible enter a local phone number rather than a 

freephone as your main phone number, as this helps 

show Google that you are local.  A local number 

carries more weight than an 0800 number.  

Link to your website and verify ownership 

In an attempt to link websites and content to “real” 

people Google asks that your Google+ page be 

linked to your website and verified.  To do this you 

need to: 

 

  enter your website address in the space provided     

on your Google+ About tab 

 

  click Link website and a pop up box will appear 

with instructions and some HTML code 

 

  Insert this code into your website (may require 

your webmasters help) 

 

  click Verify on your Google+ page to complete 



Complete all fields. The more information you 
provide, the more weight your listing will carry. 

Quick tips 

Don't add a keyword to your Google+ page name if 
it's not actually part of your business name. 

Use a physical address on your profile. 

People love interesting photos and videos, so add 
them. If possible geotag – again the aim her is to 

show localisation.  

Think of what your customers will be looking for and 
provide imagery or information that will show your 

expertise. 



Now you can start streaming (posting on your wall) – get information out there. 

We recommend having 15-20 pre-written posts that you can add to your page straight away, 

ensuring that you don’t have an empty, lifeless page. 

 

Streaming 
 

Stream: This is where you 
see everything shared by 

people in your circles. 

Notifications: See whenever 
someone adds you to a 

circle, +1’s your page or 
post, shares or comments 

on a post, or mentions you in 
a post. 

Hangouts: You can choose to 
start a hangout publicly or 

with any one of your circles. 



?  How do I post to my Google+ page? 
 

Posting on your wall is similar to Facebook.  

 

  Type in your text.  

 

  Copy and paste any hyperlinks you want to promote.  

 

  Optional: add a + sign to hyperlink directly to another Google+ user (e.g. +John Smith)  

 

  Optional: add in *bold* or _italic_ formatting.  

 

  Recommended: add #hashtags to identify the subject of the post. 

 

  Choose whether you want specific individuals, circles, or the public to see your post.  

 

  Click share to post.  



If your business has a blog (which it should) then 

consider linking the blog posts to the authors’ personal 

Google+ profile.  

 

This may or may not be suitable for your business, but 

showing authorship is something which Google 

recommends.  

 

The importance of identity and relationships on the 

web is becoming increasingly important as it shows to 

visitors and Google that the content is coming from a 

real person. 

  

If you’ve noticed headshots of people appearing in the 

SERP’s and wondered how they got there, that’s 

how. They’ve linked their Google+ profile to their 

content and have told Google they are the author of 

that content.    

 

Benefit from blogging and authorship 
 

Encourage reviews 
 
It’s an increasingly social world and people are 
relying on reviews to help make their purchasing 
decisions.  
 
Encourage reviews on your Google+ page - it 
has been discovered that even 5 good reviews 
will add extra weight to your listing. A word of 
warning though: Google is on the lookout for 
what it thinks are bogus reviews.  
 
A sudden rash of perfect reviews will be viewed 
with suspicion by Google and could be 
detrimental to your listing. 
 



A final word 
We encourage all businesses to setup a Google+ page.  

Not only does it provide information about your business to 

Google (which will help your websites position in the SERPs), it 

is an excellent way to gain local exposure to people looking for  

your products or services 

E-book design by HyperCube 

If you would like to improve the marketing of your business please call us on 0800 25 46 25 

hypercube.co.nz 


